Documentary Analysis and Bias Unit: Key Elements
Types of Appeals

· Logos: A writer’s or speaker’s appeal to the logic of the audience

· Pathos: A writer’s or speaker’s appeal to the emotions of his audience.

· Ethos: A writer or speaker’s appeal to the values (ethical standing of the audience’s culture) of the audience and/or her own credibility

The Directorial Persuasive Elements/Devices

· Audio track: Using musical tracks and other sound elements to get a reaction from the audience (usually a form of pathos or ethos)
· Visual elements: Using images such as photos, film, graphs, etc, to get a reactions from the audience (usually a form of pathos)
· Expert testimony: Using a person with proper experience and credentials to support your point of view (a form of ethos)
· Personal anecdote: Using a person’s story to illustrate or make a point (Usually pathos, sometimes ethos)
· Humor: Using comedy to help make a point, get an audience reaction (usually pathos)
· Juxtaposition: Putting two contrasting elements side by side in order to make a point (Usually logos)
· Hard data: Presenting statistics as evidence to support your claim (usually logos, sometimes pathos if particularly shocking)
· Reasoning: Using one of the primary forms of reasoning to support a claim (logos). This includes: 


· reasoning by example: multiple cases with the same outcome support a claim

· reasoning by analogy: comparing two similar cases and inferring that what is true of one is true of the other to support a claim
· reasoning through cause/effect: inferring that one factor (X) causes an another (Y), therefore it may also be possible to state that if Y exists, then X caused it

· Written Text: Presenting information that is read on the screen; maybe a prologue an afterword, or other form of text (may be any of the appeals)

Media Manipulation and Bias Techniques

· Bias through Story Selection: An editor or producer’s selection of which events to cover, how much to coverage to give them, and what priority to present the events in.

· Bias through Manipulated Statistics: Presenting statistics, visuals, graphs, etc., in that deliberately misrepresent data so that it betters your point of view

· Bias through omission: Leaving words or viewpoints out; taking words out of context or taking small excerpts of peoples speeches, comments, etc. in order to  deliberately misrepresent what they say so that it betters your point of view 

· Bias through Implied Relation: 1) Correlation- The idea that two things are somehow related; this may be manipulated to incorrectly suggest that two things are related        2) Causation: The idea that one thing causes another, this may be manipulated to incorrectly suggest that one thing causes another

· Bias through Oversimplification: Suggesting or making it seem that an issue is less complex than it actually is

·  Bias through Source Selection: Including more sources that support one point of view over another
· Bias through Placement: Giving priority placement (Headlines, Banner pages, etc.) to certain stories from certain viewpoints
· Bias through Spin (AKA Commentary): the reporter, pundit, or writer present facts, but then goes on to present on opinion about those facts
Propaganda Techniques

· Bandwagon: This technique involves encouraging people to think or act in some way just because others are. Example: “You should go to the movie because we’re all going to the movie.”

· Loaded Words/Glittering Generalities: This technique involves making a claim that uses words with overly positive or negative connotations or association. Example: “His political point of view is demonic!”

· Snob Appeal: This technique involves making a claim that one should act or think a certain way simply because it is said to be the best in some manner : intelligence, quality, value. Ex: “Any intelligent person knows that the President’s policies are terrible.”

· Transfer: This technique attempts to get its audience to move their affections for one thing to another unrelated thing.  Ex: “It’s St. Patrick’s day! Celebrate with a beer at the bar!”

· Unreliable Testimony: This technique involves having an unqualified person endorse a product or an action or an opinion. Ex: “Eat at McDonald’s because (insert celebrity name here) says it’s the best.”

· Time Crunch: Creating the impression that your action is required or the opportunity will be lost forever. Ex: “The first hundred customers will receive a free ipad!”
· Card Stacking: Telling one side of the story as if there is no opposing view. Ex: “The United States is the best nation on the planet!”

· Vague, Undefined Terms: This technique involves promoting are challenging an opinion by using words so generic or so poorly defined as to be almost meaningless. Ex: “Drink Pepsi! It’s good!”

· Fear: Appealing to a person’s desire to fit in, instinct to stay alive, or fear of losing loved ones or personal property. Ex: “

Logical Fallacies

· Begging the Question: Someone fails to present evidence their claim is correct (thus begging the audience to ask why their claim is correct). Ex: “Mr. Kay is the best teacher!”

· Circular Reasoning: This fallacy occurs when the evidence given to support a claim is simply a restatement of the claim. Ex: “Mr. Kay is the best teacher because he is.”

· Either/Or Fallacy: This occurs when someone claims there are only two alternatives when there are actually more. Ex: “You are either with us in the fight against terror or you are against us.”

· False Analogy: occurs when someone assumes that because two things are similar in one way, they are also similar in another.

· Overgeneralization: This occurs when someone assume that what is true (or good for) of some is true (or good for) of all – or what is true of one part of a whole, is also true of the whole.

· Post hoc, ergo propter hoc: a Latin phrase – this occurs when someone assume one event causes another just because they happen one after the other. Ex:  “I was tardy, so I failed the quiz.” In reality, it may not have been the tardiness, but a lack of studying that lead to the failure.
